
Did my communicaƟ on eff orts work (in 
the short-term)?
Through an online survey in your market, 
quickly assess the short-term eff ecƟ veness 
of your adverƟ sing eff orts, including the 
all-important metric of brand linkage.

ADsightSM

Will my communicaƟ on eff orts work?
Through an online survey in your market, 
quickly and cost-eff ecƟ vely evaluate 
communicaƟ on eff orts.  Learn your 
message and creaƟ ve’s comprehension, 
impact, and brand linkage before you 
launch your campaign.

ADviceSM
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Klein & Partners’ research
drives your brand’s PERFORMANCE

What is my Brand Equity Score?
A single brand equity number that reveals 
your brand’s overall strength compared to 
your compeƟ tors. Plus, it can be peeled 
back to reveal your acquisiƟ on and 
retenƟ on strengths and weaknesses.

BRANDengineSM

How healthy is my brand relaƟ ve to the 
compeƟ Ɵ on (over the long-term)?
A comprehensive brand health 
informaƟ on tool that measures and 
tracks your brand’s long-term health 
and its components in a compeƟ Ɵ ve 
environment.

BRANDsightSM

How do I put in place an objecƟ ve brand 
management process?
Complete brand management 
informaƟ on gathering (i.e., qualitaƟ ve 
and quanƟ taƟ ve) and synthesis process 
to guide your brand strategy and 
operaƟ onalizaƟ on iniƟ aƟ ves.

BRANDprintSM

How do I beƩ er discover the voice of my 
digital customer? 
From a website customer experience 
survey with expert insights, idenƟ fy 
customer improvement areas.  Learn where 
to prioriƟ ze improvement areas, where 
redesign eff orts have been successful, and 
measure how your website experience is 
impacƟ ng your overall brand.

gSightSM

How do I beƩ er understand individual 
diff erences in consumers and what drives 
their moƟ vaƟ ons?
PaƩ erns of AdapƟ ng to Health (PATH) is 
a psychographic segmentaƟ on method 
for detecƟ ng and diagnosing unconscious 
behavioral paƩ erns within a person that 
both shapes and constrains adapƟ ve 
health behavior and health outcomes.

PATHTM

What are Americans thinking about 
healthcare these days?
Each year, we conduct a naƟ onal online 
survey among healthcare decision-makers 
to learn how they think about a myriad of 
healthcare topics.  The fi ndings are available 
on our website at no charge.  Happy reading!

Annual Omnibus 
Consumer Study


